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Preface

This collection comes out of o g experience
that has shown that reading for wy is the best way to
learn how to read, and that t ocess is facilitated where

. ,  J
readers can use what eady know to help comprehend

a text and wh can work together in understanding a
text and applyifig knowledge from it. This coliection is also
based on the idea that even lower-level readers can read
rélatively ,lonf-:r,l texts in English and that reading such texts
contributes both to the development of reading skills and
language acquisition management in general.

" The book is divided into eleven chapters. Each chapter

is devoted to one management or business topic and

includes reading and activities that are related to the topic.




11 Specific English for Management
M

There are several advantages to the approach represented by
this text. First students are exposed to vocabulary repeatedly
and in a variety of topic-related contexts. Vocabulary is not
pre-taught, in isolation, but presented in a meaningful
environment that encourages natural and productive
meaning — discovery strategies and the unconscious
acquisition of vocabulary.

You have two guides to help you in your study of
specific English for management, one is y:) eacher; the
other is your textbook. y

This collection is design P you improve your
ability to use English f
of this book to

in the book.

ement. Don’t limit your use

L 3 . .
when you are given an assignment

Shapour Aminshayan Jahromi Ph. D.
Jafar Amini MBA
Eskandar Jahedi MBA
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