RELATIONSHIPS AMONG
CUSTOMER ORIENTATION, SERVICE
' ORIENTATION AND JOB
SATISFACTION IN ISLAMIC AZAD



AVALTY Y- ATYVaE vt s LSuLs

L (g o) iy Cyaiia

i Syt ) )35 g Ciadi g (5 ) 5 ke il G a4y ) sie
[ anly e gadhast 31 31 o8l 5]

Giial = IS 5l Gl ) f giaga

Job satisfaction — Research: ¢ s 3«

(il Cui g 1 @ gaia g

Career developn\&-: bl
*

T o3 8/HFAA YA

Y* VIVOA : (s (5o 035

PYPY4) 0 ol LB 4 L

dyl gl cu g
‘II :j‘j:

db"v-..; 'CM:IE

\i-t:i?llelj.u



