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INTRODUCTION

Recently, there has been a wide interest in studyn.z
the role of tour guides in translating an . nter, reting
specific cultural items, particularly t'.c 'ang sage and
its nonverbal aspects of action ¢+d irteriction. This
has a crucial impact on how a ceinu v 4s perceived in
terms of culture and tourist I stir ation. The tourist
destination must be reivve 7t and of significance for
tourists and this is tke service providers’ role to bring
about this releva. ve. Therefore, the role of host and
local tour gui ‘e.vis undeniable in using the language
and its cu.uwraw specific items correctly as well as
other i1 ypurtint matters such as actions or gestures
which Lia ¢ critical impression on tourists' experience
abou.hat certain culture and destination.

According to European Federation of Guides
Associations (2009), a tour guide is defined as a
mediator and an active role player in tourism who



guides tourists and visitors in the language familiar to
them and interprets the cultural specific items of a
particular area. In fact, tourist guides are front-line
staff who are very much responsible for the overall
impression and satisfaction with tour services offered
by a destination.

This chapter provides a general overview t the
study which is comprised of seven parts. T'.c first nart
is the gap which stimulated the research.~ to lo the
present research. Then, the objective s ol (he study are
presented. In the next part, rescirehiquestions are
stated. Practical application’ ot the rindings of the
study are presented urider ' Sig. ‘FCance of the Study’.
After describing the scop. o1 uie study, the key terms
are defined. The ovirall organization of the study is
presented in the last oo ction.

Durirg i1¢ p.st few decades, particularly, the
post-saucticn v.a, the tourist industry in Iran has
witr~sscd a 1apid and apparent growth in both supply
4! ¢>mand. The continuous increase in the number
of tourist arrivals and the resulting growth in the
number of tourist activities and facilities necessitate
fostering solid education and training policies to cater
for the current and potential needs and expectations of



this ever growing sector (Magablih, 2008).

To achieve a reasonable quality of education for
tour guides, there has to be a focus on the necessary
knowledge and skills. Knowledge make guides to
become an up-to-date encyclopedia that provides
tourists with crucial information about cultural,
social, political, economic, environmental, ard a. v
other aspects regarding the host counuv.
Communication, personal, professionalan< iorguage
skills are also of great significance to acvanse the
destination in a competitive manner ov'a. vzioping a
constructive relationship between the lost country
and guests.

It has been gunerilly “=iknowledged that
obtaining useful knowleo, = apout the tour guiding
communication by ‘onducting a research would
largely contribrte vy u development of this sector in
different wavs. On i..e one hand, tourism represents a
significeotly . n.gh degree of culturally and
lingu'«tic lly uiversified participants, namely, foreign
tousst.. and local tour guides. Therefore, the
communication in the sector would be demonstrated
with numerous communication acts which would
clearly be a source of communication challenges.



Identifying the communication challenges, and
investigating the way tour guides use language to deal
with the problems, would also contribute to take
appropriate measures, such as providing the tour
guides with adequate and proper information, and
knowledge about the historical importance of the
tourists attractions and area, as well as lan,ma.=
related trainings in order to _imrwave their
communication skills. On the other hai 1, as ‘ourism
has become more important in Irz1 . .=secrch-based
knowledge with regard to t..> dircrurse of tour
guiding communication c¢a 1 elp o maximize the
contribution of the ssector o> the economy and the
betterment of general 1.* .zo of Iran.

There have L=en numerous investigations into
tourism industiv ‘2 d its relation to language in
different var s o7 he world. However, less work has
been .dore ™~ n Iranian settings regarding this
pheno.nenca. Thus the purpose of this study was to
‘nvestipate the interpretation strategies adopted by
tour guides and the characteristics of tour guide
communications.

Therefore, the main purpose of this thesis was to
examine and assess the current state of tour guiding in
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Iran and the interpretation strategies adopted by tour
guides in explaining the country's cultural aspects,

The main objective of this study, was to
investigate the discourse of tour guiding
communication that takes place in interpreting the
cultural items. In this study the local tour guides'
views and beliefs about tour guiding discourses were
discussed. More specifically, this study investigatea
the major discourse themes of tour guidin prac ice:
and explained the ways of interpretiny -nd
communicating Iranian and foreign cuiaural *zms to
foreign tourists. The challenges that lecal \our guides
of Isfahan experience in| ‘iaterpreting and
communicating Iranian altire o roreign tourists
were also analyzed. At the ¢ d, the strategies being
used by local tour gride: of 'sfahan to overcome the
challenges they« expeli.nce in interacting and
presenting the. CI nems to foreign tourists were
examined.

M .= L oecifically, the objectives of this study
were 2 ‘ollowing: (a) To examine the current state
of tour guiding practices in Iran; (b) To comprehend
the main interpretation strategies of cultural specific
items; and (c¢) To recommend strategies to raise the
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standard, recognition, and quality of services
provided by tour guides.

In order to achieve the objectives of the study,
the following specific research questions were
proposed:

1. How do Iranian tour guides view the reg ired
tour guiding services (tour guiding discoursc?) >
presenting and communicating the CS' items to
foreign tourists?

2. What challenges do local .ur guides of
Isfahan experience in presentiz, - an.' communicating
the CSI items to foreign tor ris: ,?

3. What strategies ¢ o Iu ~al sour guides of Isfahan
use to overcome the ' aincuges they experience in
presenting and < ymmunicating the CSI items to
foreign tourists.

As metior d before, because research in this
area 1< scon.; his study is hoped to contribute to fill
the krowic dge gap in the sector. This, in turn, could
~on'r1u.ie to the understanding of the existing reality
that vould be used as an input for other researchers in
the area. This is to say that, the study could indicate
issues that need further investigation, so that it would
draw the attention of other researchers.
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